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Chief Marketing and Communications officer
FTE: 1.0
Reports to: Executive Director
Location: Elkhart preferred, will consider hybrid or remote
Travel: Up to 15%
Supervises: Digital Marketing Specialist and Senior Content Communications Manager
Purpose
[bookmark: _Int_TNqw8G3B]Mennonite Church USA seeks a strategic, creative and mission-focused Chief Marketing and Communications Officer to lead how MC USA markets and communicates its mission, priorities and ministry. As a member of the senior leadership team, this position will help shape denominational strategy and translate it into communications and marketing that strengthen constituent connections, deepen engagement and advance the denomination’s mission.
Position Summary
[bookmark: _Int_q53DSroY]The Chief Marketing and Communications Officer leads MC USA’s integrated communications, public relations, and marketing strategy across brand, digital engagement, storytelling, media relations, measurement, and fundraising communications. As a strategic partner to the Executive Director and senior leaders, the officer translates denominational priorities into coordinated, audience-focused communication strategies that advance MC USA’s mission.
The role collaborates with ministry, event planning, development, agency, and denominational leaders to align communications with long-term priorities. It provides strategic oversight of fundraising communications, although this position is not the organization’s primary fundraiser.
Essential Responsibilities
Strategic communications and marketing leadership
· Develop, implement, and regularly update an integrated communications and marketing strategy for MC USA.
· Strengthen MC USA’s institutional voice across owned channels, ensuring communications are clear, direct, thoughtful, Anabaptist, mission-centered and consistent.
· Develop and refine MC USA’s audience strategy, recommending priority audiences and aligning communications investments accordingly.
· Advise the Executive Director and senior leaders on messaging, timing, audience engagement, public statements, and change management communications.
· Maintain an integrated calendar connecting MC USA priorities, programs, convention, public witness, fundraising, and digital engagement.
· Build a proactive communications model that anticipates institutional needs rather than responding only to immediate requests.
Brand, voice, and storytelling
· Strengthen MC USA’s identity and brand across public-facing communications.
· Develop editorial principles for tone, voice, messaging, and sensitive or contested topics.
· Lead storytelling that highlights congregations, leaders, ministries, communities, and lived expressions of the Anabaptist faith.
· Help constituents see themselves as part of the broader denomination.
· Preserve trusted communications strengths while improving clarity, reach, and engagement.
Digital strategy and audience engagement
· Lead MC USA’s digital strategy across website, email, social media, video, paid campaigns, search, mobile-first content and emerging platforms.
· Reach underserved audiences through audience-centered communications and marketing.
· Evaluate digital platforms that strengthen constituent connection, learning, and engagement.
· Use digital tools, analytics, and emerging technologies to improve effectiveness.
· Ensure digital content is accessible, searchable, engaging, and aligned with organizational values.
Website redesign and digital experience
· Oversee website governance, information architecture, user experience, content strategy, search optimization, and platform evolution.
· Work with staff, vendors, and stakeholders to improve navigation, findability, accessibility, search performance, and visual presentation.
· Establish processes for content ownership, maintenance, and performance review.
Team leadership and supervision
· Supervise, support, and evaluate the communications staff.
· Build a healthy, collaborative, and accountable culture with clear roles, decision rights, workflows, and priorities.
· Determine which projects should be completed internally or by freelancers, vendors, or external partners.
· Manage communications with vendors, contractors, designers, writers, consultants, and digital service providers.
· Develop staff through coaching, feedback, planning, and professional development.
Editorial and development communications oversight
· Supervise the Senior Content and Communications Manager’s work on writing, editing, public relations, and fundraising communications.
· Partner with development staff to ensure donor communications are clear, compelling, well-timed, and aligned with MC USA’s voice, brand, mission, and engagement strategy.
· Oversee communications that support giving without serving as the organization’s frontline fundraiser.
Convention marketing strategy
· Guide convention marketing with the event planning team, aligning themes, campaigns, digital content, and constituent engagement with MC USA’s broader strategy.
· Oversee digital marketing that supports convention awareness, registration, engagement, and post-event storytelling.
· Collaborate with the event planning team, which remains responsible for logistics, operations, and execution.
Internal communications, planning, and governance
· Partner with ministry leaders to develop plans that align denominational priorities, coordinate major initiatives, identify storytelling opportunities, and strengthen audience engagement.
· Establish clear intake, prioritization, and planning processes that balance strategic initiatives with emerging needs.
· Create transparent workflows from request through publication.
· Keep staff and senior leaders informed about communications priorities, capacity, performance, and upcoming initiatives.
· Help leaders and staff communicate organizational changes, strategic priorities, and major initiatives clearly and consistently.
Media relations and public representation
· Represent MC USA’s communications and marketing perspective with church-related and public media as appropriate, ensuring public communications reflect commitments to Christ, peace, justice, reconciliation, and discipleship.
· Build relationships with communications and media partners who can amplify MC USA’s mission and Anabaptist witness.
· Prepare or oversee news releases, statements, public messages, talking points, and executive communications.
· Advise senior leaders on messaging during sensitive, complex, or high-visibility situations.
Measurement, analytics, and continuous improvement
· Maintain a scorecard tied to MC USA’s strategic priorities, measuring reach, engagement, audience growth, digital and website performance, fundraising communications, and content impact.
· Improve digital analytics, conversion tracking, search performance, and reporting.
· Connect communications measures to denominational priorities and ministry outcomes.
· Report regularly to the Executive Director and senior leadership.
· Use constituent feedback, surveys, and performance data to guide decisions.
Budget and administration
· Develop and manage communications and marketing budgets.
· Recommend investments in digital tools, vendors, software, platforms, contractors, and staff capacity.
· Manage contracts, vendor relationships, and project timelines.
· Ensure work is done on time, within budget and aligned with organization priorities.
· Participate in staff, leadership, Executive Board and CLC meetings and other denominational gatherings as needed.
Other duties as assigned.
Required Qualifications
· Strong commitment to Mennonite Church USA’s mission, vision, and Anabaptist identity.
· Understanding of MC USA, Anabaptist theology, church structures, and denominational constituencies.
· Bachelor’s degree in communications, marketing, journalism, public relations, nonprofit leadership, theology, business or a related field, or equivalent experience.
· Experience leading organizational communications, marketing, public relations, digital engagement, or brand strategy, particularly during strategic change.
· Strong strategic planning, project management, and organizational leadership skills, including supervision of staff, contractors, or creative teams.
· Excellent writing, editing, speaking, and interpersonal skills.
· Ability to develop and execute strategies across audiences and channels.
· Experience leading digital communications, including website governance and redesign, vendor management, content management systems, social media, email marketing, digital advertising, and analytics.
· Ability to manage sensitive communications with wisdom, clarity, and pastoral awareness.
· Ability to collaborate with diverse constituents, staff, agencies, conferences, congregations, and leaders.
· Ability to manage multiple priorities while maintaining strategic focus.
· Commitment to anti-racism, intercultural competency, and equitable communications practices.
Preferred Qualifications
· Master’s degree in communications, marketing, business administration, nonprofit leadership, theology, or a related field.
· Experience in a denomination, faith-based organization, nonprofit, association, or mission-driven institution.
· Experience with organizational change communications.
· Experience with audience segmentation, digital community-building, or constituent engagement platforms.
· Experience with fundraising communications, donor storytelling, or development campaigns.
· Experience with convention, conference, or event marketing.
· Familiarity with WordPress, Google Analytics, Meta Ads Manager, Google Ads, Canva, CapCut, ClickUp, Asana, Mailchimp or comparable tools.
· Spanish language ability is a plus.
Core Competencies
· Strategic communications and marketing leadership, including brand stewardship, audience engagement, and integrated campaigns
· Digital-medium leadership, including website strategy, user experience, analytics, and data-informed decisions
· Understanding of Anabaptist theology and faith-based organizational communication
· Strategic storytelling, editorial judgment, and change communications
· Team leadership, staff development, budgeting, and vendor management
· Cross-cultural communication and intercultural relationship-building
Working Relationships
The Chief Marketing and Communications officer reports to the Executive Director and serves on MC USA’s senior leadership team. The role works closely with program directors, event planning and development staff, Executive Board leadership, agency communications staff, conference leaders, ministry partners, and outside vendors.
The position supervises the Digital Marketing Specialist and the Senior Content and Communications Manager.
Travel Requirements
Travel of up to 15% is expected for staff, Executive Board and Constituency Leaders Council meetings; convention; retreats; vendor meetings; conferences; and other MC USA gatherings.
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